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Summary 
This report describes stage 4 to stage 8 of the Living Lab methodology for the University 
Zone. During these stages, the campaign was launched to collect opinions on future and 
on-going projects in the University district. More specifically, this campaign focused on two 
buildings owned by the stakeholder Befimmo, namely the Beobank and the Silversquare 
building. The campaign asked questions about how the buildings could be integrated with 
their surroundings in terms of multi-functionality, as well as means to better connect its 
functions with the needs of citizens of the zone (students, professionals, inhabitants). During 
this campaign, a total of 143 citizens actively participated, giving their opinion via the mobile 
app or an online survey. The analysis is provided in this report with its main highlights. 

Furthermore, an alternative usage of the Brussels by us app was explored together with 
the Infopunt of the VUB. The Infopunt has been looking for new ways to engage with their 
students during the beginning of the academic year. Therefore, the Brussels by us mobile 
app was seen as an opportunity to allow students to discover their campus in a digital, and 
game-friendly way.      
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Overview 
Report 6: University Zone – Part II  

This report is the sixth out of eight reports that describe the processes and outcomes of 
the Brussels by us project. The project started in January and finished in December 2019, 
and was a collaboration between the Brussels-Capital Region and imec. 

● Report 1: Introduction to the project.  
In this report, a brief overview of the project is presented. The initial description of 
work is summarized, followed by adjustments that were experienced during the 
realisation of the project. Further, the three experimentation zones are described, 
including their specific perimeter and themes of investigation. Finally, the several 
steps of the project methodology are explained, including the beacon technology 
and mobile application. 

 

● Report 2: North Zone (Part I) - Report 3: Central Zone (Part I) - Report 4: University 
Zone (Part I).  
These three reports have the same blueprint and explain the first methodological 
steps for each zone: the North, Central and University zone. Each report presents 
the specific ecosystem, the themes and the contextual conditions of each zone. 
Next, the set-up and results of the first co-creation workshop are described. Based 
on the outcomes of these workshops, the specific questions for several beacon 
interactions are presented. 

 

● Report 5: North Zone (Part II) - Report 6: University Zone (Part II).  
These two reports have the same blueprint and explain the final steps of the 
methodology for two zones: the North zone and the University zone. These reports 
analyse the data collected through the mobile app. Further, the second phase of 
co-creation workshops organised for each zone are then described and analysed. 
Final conclusions with recommendations towards the relevant stakeholders are 
presented.  

 

● Report 7: Communication strategy. 
This report presents the communication strategy that was put into place for the 
Brussels by us project. It details all the promotional and outreach activities.  

 

● Report 8: Conclusions.  
In this report, a final evaluation of the project is conducted. A general overview of 
the results is given, followed by the general impact of the project on the three zones 
of investigation.  
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1. Stage 4: Data collection 
This chapter explains the engagement strategy that was set up during the collection of 
opinions of the University Zone.. Citizens could answer the questions for this campaign on 
the mobile app starting from mid-September till November 2019.  

As explained in “Report 4: University campaign (part1)”, not all suggested cases were 
implemented into the campaign. The selected interactions that were effectively part of the 
campaign were the ones related to the stakeholder Befimmo, namely the new Beobank 
building and the Silversquare space, as well as the interactions developed in the context of 
the introductory week of the VUB with the stakeholder Infopunt. Each year, the VUB 
infopunt organises an introductory week for its new students, and his year, through the 
Brussels by us app, a walking tour was outlined and guided with a quiz to make students 
familiar with the campus.  

 

Engagement strategy 
A difference was made between the engagement strategy for the VUB Introductory week 
and the “Befimmo” campaign. 

The engagement strategy for the VUB campaign was conducted online, via Facebook 
posts through the Brussels by us and VUB Infopunt Facebook page, as well as offline via 
display screens and posters on campus. Two hostesses (2x half a day) were also hired to 
promote the campaign by distributing postcards to the students while the Infopunt offered 
the incentive of an ice-cream.  

 

Figure 1: Promotional poster for the VUB campaign 

The engagement strategy for the Befimmo campaign was mainly carried out on the VUB 
campus. As such, students and VUB staff members were invited to answer the interactions 
via the mobile app and an online survey.  
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2. Stage 5: Data analysis 
This chapter presents the results of the University campaign. However, seen that the 
questions asked in the context of the introductory week of the VUB was a quiz to engage 
students to walk around the campus, this data (namely: the quiz results) are not be analysed 
in the context of the Brussels by us project. In the summary, some conclusions are 
formulated towards the usage of beacon technology and a mobile app for organising this 
particular use case.  

2.1. Demographics 
Over the two-months collection period, 143 persons actively participated1 in the Brussels 
by us project for the University zone. From the two possible participation tracks, the mobile 
app was the most successful with 82.5% of the respondents. The remaining 17.5% 
participated in the project via the online survey.   

Mostly citizens between 21-50 years old participated. As it was decided to target the 
students and staff members of the VUB, it is not entirely surprising to observe that there 
were no participants under 20 years old or above 50 years old. Furthermore, there were 
72% of male respondents for only 27% of female respondents, and less than 1% not 
identifying.  

 

Figure 2: Age and gender distribution of the data collection (N=25) 

 

Regarding participant’s relationship with the zone, 40% of the respondents were not living 
in the Brussels-Capital Region (N=10), while the majority of the respondents (60%, N=15) 
were living in the Brussels-Capital Region.  

88% of the respondents were either working or studying in the University zone, while 4% 
were both working/studying and living in the zone. 8% of the respondents were only 

 
1 Users who actively completed an interaction, as opposite to users who only registered and created 
a profile on the app.  
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passing by. It has to be noted that no inhabitants of this zone participated, although 60% of 
them were living in the Brussels-Capital Region (meaning outside the University Zone).  

 
Figure 3: Respondent's relationship with the Brussels-Capital Region (N=25)  and University zone (N=25) 

 

2.2. Results 

Beobank building 

In total, 93% (N=107) of the participants are often passing by the Beobank building. Most of 
them are doing so during daytime (86%, N=97): for 54% of them in the morning (N=61), for 
23% (N=26) of them in the afternoon and 9% (N=10) were doing so solely at noon. Only 7% 
(N=8) were passing by the Beobank building solely in the evening or at night.  

Regarding the public space in front of the building, 56.6% (N=64) thought there was enough 
space to walk on the pedestrian sidewalk, 29.2% (N=33) didn’t think so and 14.2% (N=16) 
weren’t sure.  

76.1% (N=86) of the respondents were feeling safe while walking on the footpath in front of 
the Beobank building (26.5% very safe; 76.1% rather safe), 17.7% weren’t sure (N=20), while 
4.4% (N=3) didn’t feel safe walking there (3.5% rather unsafe; 0.9% very unsafe).  

More than a third of the respondents (33.6%, N=38) were of the opinion that parking spots 
for sharing alternatives (steps, scooters, electrics bikes, etc.) would be beneficial (which was 
especially true for the students with 36.4% of them voting in favour of this option against 
24% of the VUB staff members), as well as secured bike parking spots (24.8%, N=28). The 
option of parking spots for car sharing (11.5%, N=13) and electric charging station for cars 
(0.9%, N=1) were the least popular. However, almost a third (29.2%, N=33) didn’t choose any 
of the proposed option (“I do not know”).  
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Figure 4: :Voting answers to "Which of the shared mobility options would you be most interested in?" (N=113) 

More than a third (34.5%, N=39) of the respondents thought that the best idea to connect 
the building with the neighbourhood was to implement a collaborative space on the ground 
floor for all neighbouring schools around educational innovation. This choice was followed 
by the idea of creating a small pocket park in front of the building (23.9%, N=27) and a 
circular economy space on the ground floor for students and residents (23.9%, N=27). The 
innovative wayfinding system that would guide people to major destination was the least 
favoured option (8%, N=9).  

 

Figure 5:  Voting answers to "Which of the shared mobility options would you be most interested in?" (N=113) 
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As regards to the renovation of the Beobank building, participants were very much in favour 
of a having a new supermarket (92%, N=69), a lunch place (90.9%, N=90) and a coffee place 
(90%, N=90). The nursery (40%, N=10) and co-working place (56%, N=14) were less 
successful.  

 

Figure 6: Answers to “What would you like to see at the Beobank building?” Respectively N = 99, 100, 99, 75, 
25, 25. 

However, when asked which service or offer they would like to see the most at the new 
Beobank building, it is the lunch place option which arrived at the top of the ranking with 
31.6% (N=31), followed by the coffee place (23.5%, N=23), small supermarket (21.4%, N=21) 
and a bar (13.3%, N=13). Finally, the co-working space was seen as the least needed in the 
area (9.2%, N=9).  

No significant differences in the answers could be found between the student population 
and the staff members of the VUB.  

Silversquare building 

The Silversquare building was not well known by the participants (total N=86): only 4.7% 
(N=4) of them had already visited the building. 

Regarding the activities that the participants could attend at the Silversquare building in 
order to bring the VUB community closer to the entrepreneurial activities, the cinema nights 
were the ones that participants would most likely attend (48.6%, N=53), followed by the 
board games night (12.8%, N=14). The other options had very little success: yoga classes 
(6.4%, N=7), hackathon (4.6%, N=5) and Lan party (4.6%, N=5). We observe a disparity between 
students and VUB staff members in regard to these activities: more than half of the 
students (54%, N=46) voted to have cinema nights versus 28% (N=7) of the staff. 

It is to be noted that 22.9% indicated not being interested in any of the proposed options, 
which could mean that they were either not interested in the suggested options, or that 
they were just not interested in attending an activity at the Silversquare building.  
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Figure 7: Voting answers to "Which event would you like to attend at the Silversquare building?" (N=109) 

 

To foster a better connection between the students and the entrepreneurs of the 
Silversquare building, participants thought that the best option would be to offer a 
reduction fee for the restaurants and shared office spaces to the students (41.3%, N=45). 
This option was followed by the meet-and-greet events between the entrepreneurs and 
students (32.1%, N=35).The options of the job fair (11%, N=12) and the organised visits (5.5%, 
N=6) had less success.  

 

Figure 8: Voting answers to "What could create a link between the entrepreneurs and students in the 
building?" (N=109) 

Regarding the shared mobility options that could be present at the Silversquare building, it 
appears that most respondents were not interested in any of the proposed options (44%, 
N=11) translating either the fact that there is no need for a shared mobility option at this 
location or that the options were not suited for their needs. Despite this, the secured bike 
parking spots was the favourite option (36%, N=9), followed by the parking spaces for the 
shared alternative transport (16%, N=4). Finally, the least popular option was the shared 
parking spaces during evenings and weekends (4%, N=1) which could be explained by the 
fact that the target group for this option (inhabitants) did not participate in the study.  
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Figure 9: Voting answers to "Which of the shared mobility options would you be most interested in?" (N=25) 
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3. Stage 7: Analysis II (conclusions) 
3.1. Social hubs in the University Zone  

The Beobank building appears to be a well-known building in the University Zone, with 
most of the respondents passing by during daytime. Safety does not seem to be an issue 
around this area.  

The students appear to be very much in favour of alternative mode of transportation and 
specific dedicated parking spots for (shared) bikes. This could represent an opportunity to 
install new infrastructure supporting alternative mobility options in the area specifically 
dedicated to students. 

Participants were unanimous regarding the fact that the ground floor of the Beobank 
building should be turned into a space that would benefit the local community. A 
collaborative space on innovation and or space for sharing economy were popular choices 
among the respondents, pointing out the dynamic atmosphere of the zone.  

In terms of needs, the new Beobank building would be the perfect offer if it would include 
a canteen serving lunch and coffee, as many establishments in Brussels already do, but 
that seems to be missing in the area according to the participant’s answers. It is to be noted 
that one of the biggest needs of students in the area seem to be a local supermarket.  

Silversquare on the other hand seem to be less well-known by the participants. Therefore, 
they often opted for the “I don’t know” option in the questions, probably due to a lack of 
awareness regarding the location. This lack of awareness however is an opportunity for 
Silversquare which can reinvent itself to fit the needs of the inhabitants, students and 
professionals in the area.  

As such, activities such as cinema screenings (especially for students) and sport classes 
such as yoga classes (especially for professionals) were popular among the participants. 
To attract students specifically to the location, it appears that a reduction fee at the lunch 
restaurant or to a shared office subscription would be the most effective, followed by a 
meet and greet between the students and the entrepreneurs.  
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3.2. Exploring alternative usage of the Brussels by us 
app: Guiding tours on campus  

The Brussels by us mobile application and beacon technology was used in September 
2019 to guide new students around the campus. Prior to the opening event of the academic 
year, the Brussels by us team and employees of the VUB Infopunt outlined a walking tour 
on campus, with several point of interest. A beacon was then installed at each point of 
interest, triggering a specific quiz question related to the location. Posters and signs were 
hung up at each point of interest to allow students to find the beacons, or to scan the QR-
code to trigger the quiz-specific question when their smartphone was not equipped with 
Bluetooth. The application was promoted through the existing channels of the Brussels by 
us team and the VUB Infopunt. An incentive was also provided by the Infopunt: if students 
downloaded the app and filled in the quiz (even partially), they would receive a free ice 
cream. 

Most of the promotional activities for the mobile app took place during the first week of the 
academic year (16-20/09/2019). Walking tours were also organised on campus by the VUB 
Infopunt staff. On the first day of the academic year, 65 students downloaded the 
application and registered. In total, 130 fresh-year students downloaded the application in 
the first week of the academic year.  

The main purpose of this event was to guide students on campus for them to learn inside 
facts in a game-friendly way. Since the Infopunt was already exploring several solutions to 
support their introductory week, the Brussels by us app seemed a perfect scenario to 
experiment with it. By doing so, the Brussels by us application was used for a different 
purpose and within a different context, without any necessary technical changes to the 
application. It allowed the Brussels by us team to explore and validate alternative usages 
of the technology for future projects.   

Although around 130 students downloaded the application in one-week time, not many 
students eventually completed the quiz on all locations on campus. On average, each 
location was visited by 10 to 15 students who filled in the quiz-related question after one-
week time. Out of these results, we can assume that students are not interested in exploring 
their campus via context-based questioning in a game-friendly way, and that the effort 
might be too big or the incentive too low.  

Further conclusions about the project can be found in report 8.   


